
 

 

  

 

 
 

Hong Kong, 9 June  2025 – Mandarin Oriental has announced that it will manage and 

rebrand the San Clemente Palace Hotel in Venice, Italy. Situated on its own exclusive five-

hectare private island, this serene, historic retreat seamlessly combines the seclusion of a 

resort with effortless access to the cultural heart of Venice. Enjoying unique views of the 

Venetian lagoon, just an eight-minute boat ride from San Marco Square, the hotel is 

surrounded by curated gardens and the peaceful waters of La Serenissima. 

 

Mandarin Oriental will operate the hotel until its seasonal closure in November 2025, when 

an extensive three-phase renovation will commence. It will be rebranded as Mandarin 

Oriental, Venice from April 2026. 

 

Laurent Kleitman, Group Chief Executive of Mandarin Oriental, commented: "We are 

delighted to bring Mandarin Oriental's legendary service to Venice. This historic property, 

with its unique location and rich heritage, aligns perfectly with our vision to craft immersive 

experiences that allow guests to connect meaningfully with the destination. By adding 

Venice to our Italian portfolio, we enrich our circuit of destinations across Italy, adding to 

our current hotels in Milan and Lake Como as well as our upcoming openings in Rome, 

Cortina and Porto Cervo." 

 

https://www.mandarinoriental.com/en
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The interior renovation will be entrusted to the design studio, Albion Nord. The reimagined 

property will feature 136 elegantly appointed rooms and suites, blending Venetian charm 

with Mandarin Oriental’s signature design philosophy.  

 

The hotel is set within a collection of beautifully restored 900-year old monastery buildings 

and ancient gardens including a 12th century church. Four distinctive dining venues will 

offer a unique perspective on Mandarin Oriental’s approach to gastronomy, while The Spa 

at Mandarin Oriental will feature multiple treatment rooms, a Finnish sauna, steam bath, 

multi-sensory showers and a relaxation lounge. The Group’s award-winning signature spa 

therapies will be further enhanced by  wellness amenities including a dedicated yoga 

pavilion, an outdoor pool, tennis and paddle courts.  

 

Expansive indoor and outdoor events spaces will make full use of the island’s picturesque 

setting, while a dedicated children's area will provide engaging experiences for younger 

guests. 

 

Emir Uyar, Vice President of Permak Investment commented: "We are delighted to partner 

with Mandarin Oriental to usher in a new era for the San Clemente Palace. As one of 

Venice’s most storied private islands, this landmark deserves the legendary service and 

refined hospitality that Mandarin Oriental is renowned for. We look forward to seeing the 

property’s transformation unfold and welcoming guests to an unparalleled luxury 

experience in this extraordinary setting." 

 

-ENDS- 

 

About Permak Investment 

Permak Investments is a subsidiary of Permak Holdings, a diversified and multi-sector 

national conglomerate with a strong legacy of innovation, excellence, and strategic growth. 

Permak Investments focuses on developing and investing in luxury hospitality, residential, 

and commercial properties across key markets - shaping spaces that inspire and perform. 

As part of the broader Permak Holdings network, Permak Investments benefits from a solid 

foundation, cross-sector expertise, and a trusted reputation built over decades. 

 

About Mandarin Oriental Hotel Group 

Mandarin Oriental is the award-winning owner and operator of some of the world’s most 

luxurious hotels, resorts and residences. Each outstanding property reflects the Group’s 

dual Asian heritage, while proudly distilling the Essence of the Destination, reflected in 

every hotel’s own fan - carefully crafted by local artisans. Driven by a passion for the 

exceptional, every day, everywhere, the Group’s mission is to craft time-enriching 

experiences that transform the ordinary to the exceptional and guests to fans through its 
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legendary service. The Group now operates 43 hotels, 12 residences and 26 exceptional 

homes in 27 countries and territories with many more projects under development. 

Mandarin Oriental continues to drive its reputation as an innovative leader in luxury 

hospitality, delivering sustainable growth over the long term. 

 

Further information is available on our Social Media channels and website: 

www.mandarinoriental.com, including Media Centre. Alternatively, please contact: 

 

Corporate Office  

Chris Orlikowski (corlikowski@mohg.com) 

Director of Global Communications  
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