
  
 
 

 
 

 

 

MANDARIN ORIENTAL STRENG THENS ITS MIDDLE EAST PORTFOLIO WITH A NEW 

LUXURY HOTEL AND RESIDENCES TO OPEN IN  JEDDAH  CENTRAL  

 

Hong Kong, 17 November 2025 -- Mandarin Oriental, Jeddah, which is expected to open 

in 2030, will bring a new level of luxury hospitality to Saudi Arabia, further strengthening 

the Group’s presence in the region and complementing the brand’s award-winning 

offerings in Dubai, Abu Dhabi, Doha, Muscat and Riyadh.    

 

The hotel and branded residences will be uniquely positioned in the very heart of Jeddah 

Central, a world-class waterfront destination featuring a state-of-the-art marina, private 

residences, retail and dining districts, cultural attractions, and four iconic landmarks, 

including an opera house, an oceanarium, a sports stadium, and a museum. 

 

Ideally located on a waterfront site, Mandarin Oriental, Jeddah will command panoramic 

views of the Red Sea.  The internationally renowned design firm, KPF, have been selected 

as master planner and architect who shared the Group’s vision to create a unique, 

sustainable structure for the future. Designed as a low-density, low-rise development, with 

its exclusive marina location, the property is set to become an urban sanctuary where 

elevated living, cultural interaction and wellbeing meet. 

 

Bruce Fisher, Principal at KPF commented: “The hotel and branded residences 

harmoniously blend locally inspired architectural tradition with a contemporary waterside 

experience that harnesses the energy of the Marina and calm of the Red Sea.” 
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The hotel will comprise 140 elegantly appointed guestrooms and suites featuring 

spectacular views of the Red Sea. A further 115 spacious apartments, offering a range of 

guestrooms and private dining facilities have been designed to accommodate longer stay 

guests.  In addition, there will be 187 branded residences, offering two-to-four-bedroom 

privately-owned homes, with exclusive access to private amenities including a lounge, 

entertainment spaces, library, cinema, games room, golf simulator, children’s club, 

swimming pool and fitness centre, underpinned by Mandarin Oriental’s legendary service.  

 

Guests and residences owners will enjoy a choice of five dining venues scattered 

throughout the hotel grounds which will include specialty restaurants featuring Mandarin 

Oriental’s renowned gastronomy concepts. The property will also offer extensive meeting 

and event spaces, including a spacious ballroom, making it an ideal destination for social 

gatherings.  

 

Guests will also have access to exceptional leisure and wellness facilities, including The Spa 

at Mandarin Oriental, which will present an extensive range of the Group’s signature 

wellness, beauty and spa experiences designed to elevate personal holistic wellbeing. For 

younger guests, the hotel will feature a fully serviced, spacious kids club and creche with a 

range of age-specific activities. 

 

Laurent Kleitman, Group Chief Executive of Mandarin Oriental, said: 

“We are delighted to extend our presence in the Middle East by partnering with Jeddah 

Central Development Company and KPF to bring our award winning brand to the city’s 

landmark Central Project. KPF’s architectural vision, rooted in sustainability and a deep 

sense of place, aligns perfectly with Mandarin Oriental’s values of craftsmanship and design 

excellence. Following the success of Mandarin Oriental, Riyadh, this new development 

reflects our confidence in Saudi Arabia’s growing appeal as a destination for luxury 

hospitality and cultural exchange. Mandarin Oriental, Jeddah will create a distinctive 

lifestyle hub inspired by the city’s culture and heritage, offering immersive experiences in a 

refined, contemporary setting.” 

 

Eng. Ahmed Al Sulaim, Chief Executive Officer of Jeddah Central Development Company, 

commented, “We are pleased to partner with Mandarin Oriental to create one of the 

flagship luxury hotels within Jeddah Central, a destination that reflects our vision to redefine 

urban living and hospitality on the Red Sea coast. This partnership supports our 

commitment to positioning Jeddah as a leading global destination for business, leisure, 

and culture, offering distinctive lifestyle experiences for generations to come.” 

Jeddah attracts six million visitors annually and is a major economic, cultural, and tourist 

hub in Saudi Arabia, strategically positioned on the Red Sea providing an essential 

crossroads for global commerce.  

-ENDS- 
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About Jeddah Central 

Jeddah Central, developed by Jeddah Central Development Company (a Public Investment 

Fund owned company), is a comprehensive urban and tourism project on the Red Sea coast. 

Covering 5.7 million square meters, it features residential, commercial, cultural, tourism, 

sports, and entertainment components, along with four major landmarks: the Opera House, 

the Stadium, the Oceanarium, and the Industrial Museum. The destination aims to 

strengthen Jeddah’s position as a vibrant global city, supporting the goals of Saudi Vision 

2030 by diversifying the economy and enhancing quality of life. 

 

About KPF 

KPF elevates cities through impactful design, collaborating closely with the world’s most 

forward-thinking clients to create high performing, carefully crafted buildings that are 

unique to their physical, social, and environmental contexts. 

 

The firm’s extensive portfolio spans more than 40 countries and includes a wide range of 

projects from commercial and residential buildings to civic and cultural spaces to 

education, research, and healthcare facilities. Driven by individual design solutions, rather 

than a predetermined style, KPF endeavors to design lasting buildings that mitigate their 

environmental impact and enhance the well-being of the communities they serve. 

 

About Mandarin Oriental Hotel Group 

Mandarin Oriental is the award-winning owner and operator of some of the world’s most 

luxurious hotels, resorts and residences. Renowned for creating outstanding properties, 

each destination reflects the Group’s dual Asian heritage, local culture and unique design. 

Driven by a passion for the exceptional, every day, everywhere, the Group’s mission is to 

craft time enriching experiences that transform the ordinary to the exceptional and guests 

to fans through its legendary service. The Group now operates 44 hotels, 12 residences and 

26 exceptional homes in 27 countries and territories with many more projects under 

development. Mandarin Oriental continues to drive its reputation as an innovative leader in 

luxury hospitality, delivering sustainable growth over the long term. 

 

Further information is available on our Social Media channels and website: 

www.mandarinoriental.com, including Media Centre. Alternatively, please contact: 

Corporate Office   
Chris Orlikowski (corlikowski@mohg.com ) 
Director of Global Communications 
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